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for many working families, providing 
workers the ability to take up to 12 
weeks of unpaid leave for family needs. 

This meant working parents could 
take care of their newborns without 
fear of losing their jobs and sources of 
income. Workers could care for an ail-
ing family member or care for their 
own serious health conditions without 
having to worry about whether they 
would be able to come back to their ca-
reers. 

Before the Family and Medical Leave 
Act, being a working parent meant 
having to choose between your job and 
taking care of yourself and your fam-
ily. Today, thanks to this legislation, 
this attitude has changed for many 
families. 

Since 1993, American workers have 
used the leave provided by the Family 
and Medical Leave Act more than 200 
million times. This legislation has 
helped balance workplace demands 
with family needs for millions of hard- 
working men and women across the 
country. And there is no doubt that 
these are achievements we should all 
be proud of. 

But we need to do more. 
As families change, so should the 

laws designed to help them—our work-
force, our economy, and our family re-
sponsibilities have changed dramati-
cally over the past two decades. 
Women now make up half the work-
force, and many families depend on two 
incomes. Family caregiving needs are 
on the rise, and both men and women 
provide critical care. 

But according to a recent Depart-
ment of Labor survey, only 60 percent 
of employees have access to FMLA 
leave—and 8 out of 10 eligible workers 
cannot afford to take leave when they 
need it. 

For too many Americans, unpaid 
leave is not an option—it is 
unaffordable. Just 13 percent of the 
workforce has paid family leave 
through their employers, and less than 
40 percent have personal medical leave 
through an employer-provided dis-
ability program. 

It is clear that we need to do more to 
ensure families can earn the support 
they need. I am proud that both Sen-
ator MURRAY and Senator GILLIBRAND 
have stepped up and introduced legisla-
tion this Congress to address these 
shortcomings. I hope we will continue 
to see support for these bills and get 
more of my colleagues from across the 
aisle to talk about these concerns. 

The reality is ensuring paid family 
and sick leave would help keep new 
parents and family caregivers in the 
workforce and boost their earnings and 
savings overtime. Studies have already 
shown that mothers who are able to 
take paid maternity leave are more 
likely to return to their jobs and stay 
in the workforce. That just means 
more money for families to spend and 
put back into our economy. 

Expanding paid family and sick leave 
makes moral sense, and it makes eco-
nomic sense. It is about time we get it 
done. 

As we mark the anniversary of this 
groundbreaking legislation, I hope we 
take the time to recommit ourselves to 
the values that inspired this law. Let’s 
continue to lead on this issue and ex-
pand paid family and health leave to 
cover more families. 

I will continue to fight and protect 
the benefits provided by the Federal 
and Medical Leave Act and help ensure 
fairer workplaces and healthier, more 
secure families. 
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RECOGNIZING HILL FARMSTEAD 
BREWERY 

Mr. LEAHY. Mr. President, as a 
Vermonter, it is with great pride that I 
call to the Senate’s attention the suc-
cess of one of Vermont’s fine busi-
nesses, Hill Farmstead Brewery, which 
was recently named the best brewer in 
the world by RateBeer for the second 
year in a row and for the third time in 
4 years. The brewery’s success is a tes-
tament to the hard work and dedica-
tion of founder and brewer Shaun Hill, 
whose philosophy revolves around 
brewing beer as an art rather than 
solely as a business. His drive to brew 
the best beer in the world has brought 
accolades and interviews in national 
publications from Vanity Fair to the 
New York Times; yet he remains 
staunchly opposed to following the 
path of most conventional breweries. 
Rather than focusing on boundless pro-
duction, his business model gives value 
to what is created with integrity, grit, 
and perseverance. 

Shaun’s approach sets the Hill 
Farmstead Brewery apart from other, 
more commercial enterprises. Its loca-
tion in Greensboro, VT, is situated in 
the Hill family’s former dairy barn, 
surrounded by dirt roads and rolling 
hills. Despite its remote geography, 
beer lovers come from far and wide to 
experience the world-renowned beers, 
to take in the beautiful setting, and to 
buy some beer to take home. Because a 
visit to Hill Farmstead is a unique and 
intimate experience, it is no surprise 
that is on the bucket list of beer lovers 
around the world. 

As members of his team fill orders, it 
is not uncommon to see Shaun buzzing 
around the brewery, moving grain or 
stopping to talk with visitors. Even if 
they do not know it at the time, these 
visitors are taking with them some-
thing extremely special. Bottled with 
the beer is a taste of something great-
er: Vermont values, and a celebration 
of life, initiative, and hard work. 

Experiencing dramatic growth in the 
last decade, the craft beers made at 
Vermont’s 40 breweries have a reputa-
tion as being some of the best in the 
world. It is not uncommon for people 
to drive from New York City, Boston, 
or even Washington, DC, to spend a few 
hours or a weekend visiting Vermont 
breweries. So it is wonderful to watch 
an entrepreneur like Shaun, with such 
a passion for his work, grow his idea 
into a valued and sought after product 
from all over the country. While many 

Vermonters still feel the effects of a re-
covering economy, there are a lot of 
good things happening in our State 
thanks to people like him. 

When Shaun opened his brewery 5 
and a half years ago, he said his goal 
was to brew the best beer in the world. 
Well, he achieved that goal and in an 
impressive short amount of time. Its 
consistent and exemplary performance 
over the years, combined with success 
in creating several phenomenal beers 
across various styles, have this brew-
ery to shine above more than 22,500 
other breweries worldwide. The dis-
tinct and nuanced beers pay homage to 
the art of brewing and to the ambition 
of their creator. They are a testament 
to the quality products produced in 
Vermont, by Vermonters. 
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ADDITIONAL STATEMENTS 

NATIONAL COUNCIL OF HIGHER 
EDUCATION RESOURCES 

∑ Mr. ALEXANDER. Mr. President, I 
ask to have printed in the RECORD a 
copy of my remarks last week to the 
National Council of Higher Education 
Resources. 

The material follows: 
NATIONAL COUNCIL OF HIGHER EDUCATION 

RESOURCES 

I was smiling a little bit when you said 
that I probably knew more than anybody in 
Congress about student loans. That is prob-
ably true, but that may not be saying very 
much. This is a complex subject. And al-
though I have been in and around it for a 
long time, I still spend most of my time lis-
tening and learning from you and others who 
deal with how we help students take advan-
tage of the tremendous opportunities they 
have in this country. 

I’m sure some of you were up late last 
night watching politics. I went to bed early, 
but 20 years ago I was right in the middle of 
it. When you have the privilege of running 
for president, you find out that you spend 
most of your time hoping nobody says to you 
what they said to the late Mo Udall—the 
congressman from Arizona—when he was 
walking into a barbershop in New Hampshire 
and he stuck out his hand and said ‘‘I’m Mo 
Udall running for president,’’ and the barber 
says, ‘‘yeah I know, we were just laughing 
about that yesterday.’’ 

I watched with interest the results this 
morning—my sideline view is that Marco 
Rubio is somebody to watch in the next 
week. Twenty years ago, about two weeks 
before the New Hampshire primary, I was at 
10 percent in New Hampshire polls, and I 
came in third in Iowa as Marco did last 
night. 26% Dole 23% Buchanan and I got 18. 
That 18 was such a surprise I ended up on the 
cover of Time magazine and was in first in 
New Hampshire within the week. So things 
can change rapidly, and what happens in the 
8 days between the Iowa caucuses and the 
New Hampshire primary should be very in-
teresting—I have no idea what will happen. 

I do think that 20 years ago it was said to 
be 3 out of Iowa, and 2 out of New Hamp-
shire. And the financial limits on fundraising 
were such that it made that come true be-
cause you could only raise money from peo-
ple up to $1000 a person. You can imagine 
trying to raise millions of dollars at $1000 per 
person. You can’t start a business that way, 
you can’t start a college that way and you 
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